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knowledge sharing and direct collaboration, Kybernetes, 51(7): 2193-2214. https://doi.org/10.1108/K-
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6. Vătămănescu E.M., Andrei A.G., & Pînzaru F. (2018). Investigating the online social network 
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brand communication strategy: findings from an experimental study explored with PLS-SEM. 
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consumption and the need for uniqueness: a PLS-SEM approach. Kybernetes, 46(8): 1325–1340. 

https://doi.org/10.1108/K-03-2017-0103 (WOS:000411120100003, IF=2.352, AIS=0.246, cuartila Q3). 

9. Vătămănescu, E. Andrei, A.G., Nicolescu, L, Pînzaru, F., & Zbuchea, A. (2017). The Influence of 

Competitiveness on SMEs Internationalization Effectiveness. Online versus Offline Business 
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• Turnea, E.S., Prodan, A., Maha, L.G., Andrei, A.G. (2022). Mobility of Teaching and Research Staff: 

Determinants and Post Factum Effects. Revista de Cercetare si Interventie Sociala, 79, 7-27, 
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SMEs strategic networks and innovative performance: a relational design and methodology for 

knowledge sharing, Journal of Knowledge Management, 24 (6), 1369-1392, 
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PLS-SEM Assessment. Scientific Annals of Economics and Business, 66(4), 559-572. 
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People, 31 (1):84-110, https://doi.org/10.1108/ITP-06-2016-0135 (WOS: 000424204300005, IF =4.481; 
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• Luca, F.A., Ciobanu, C.I., Andrei, A.G.., & Horodnic, A.V. (2018). Raising Awareness on Health 
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https://doi.org/10.3390/systems6020011 (WOS:000436287400004, IF = 2.895, cuartila Q2) 

• Andrei, A.G., Zait, A., Vătămănescu, E.M., & Pînzaru, F. (2017). Word of mouth generation and brand 

communication strategy: findings from an experimental study explored with PLS-SEM. Industrial 
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Competitiveness on SMEs Internationalization Effectiveness. Online versus Offline Business 
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• Vătămănescu, E.-M., Pînzaru, F., Andrei, A.G., & Zbuchea, A (2016). Investigating SMEs 

sustainability with partial least squares structural equation modeling. Transformations in Business & 

Economics, 15(3): 259-273. http://www.transformations.knf.vu.lt/39/article/inve   
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• Păduraru, T., Vătămănescu, E.-M., Andrei, A.G., Pînzaru, F., Zbuchea, A., Maha, L.G., & Boldureanu, 

G. (2016). Sustainability in Relationship Marketing: An Exploratory Model for the Industrial Field. 

Environmental Engineering and Management Journal, 15(7): 1635-1647.  

https://doi.org/10.30638/eemj.2016.176  (WOS:000384472000023; IF = 0.858, cuartila Q4) 

• Gorgos, E. A., Vătămănescu, E. M., & Andrei, A. G. (2016). Europeanization through students’ lens: 

EU versus EaP citizens. Is there a collective identity?. Eastern Journal of European Studies, 7(2): 185-

206.   http://ejes.uaic.ro/EJES2016_vol7_issue2.htm   (WOS:000390949500010, ESCI) 

• Vătămănescu, E.M., Gorgos, E.A., Andrei, A. G. & Alexandru, V. A. (2016). The Technological advent 

and dynamics of the network society. The middle-aged approach. BRAIN. Broad Research in Artificial 

Intelligence and Neuroscience, 7(3):16-30. http://www.edusoft.ro/brain/index.php/brain/article/view/621  

(WOS:000390248500002, ESCI) 
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e.2) Articole în reviste indexate BDI 

• Țugulea O., Andrei A.G., Stoian Bobâlcă C., Manolică A. (2017). Online Buyer's Perspective of E-

Shops Credibility: Measurement Dimensions. Management Dynamics in the Knowledge Economy 5 (4), 

641-661. http://www.managementdynamics.ro/index.php/journal/article/view/251 

• Zait, A., Andrei, A.G., Horodnic, I.A., & Bertea, P.E. (2016). Stereotyping Effects on Cities: 

Measurement Scales for City's Warmth and Competence. Management Dynamics in the Knowledge 

Economy 4 (2): 263-275. https://EconPapers.repec.org/RePEc:nup:jrmdke:v:4:y:2016:i:2:p:263-275 

• Vătămănescu, E. M., Dumitriu D.L. Andrei,  A.G., Leovaridis C. (2015), Networking Intellectual 

Capital towards Competitiveness: An Insight into the European Higher Education Institutions, 13(3): 

228 – 239. http://www.ejkm.com/volume13/issue3/p228  

• Andrei A.G. & Zaiţ A. (2014). Perceptions of warmth & competence in online networking: an 

experimental analysis of a company launch. Review of Economic and Business Studies, 7(1):11-29. 

https://EconPapers.repec.org/RePEc:aic:revebs:y:2014:i:13:andreia   

• Andrei A.G. & Zaiţ A. (2014). Worthy intentions on the road to brand trust. Management Dynamics in 

the Knowledge Economy, 2(3): 472-479. 

https://EconPapers.repec.org/RePEc:nup:jrmdke:v:2:y:2014:i:6:p:472-479  

• Vătămănescu, E.M., Andrei, A.G., Pinzaru, F.M., Alexandru, V.A. (2014). An insight into romanian 

business consulting organizations from an ethical standpoint. Management Dynamics in the Knowledge 

Economy, 2(3): 440-452. https://EconPapers.repec.org/RePEc:nup:jrmdke:v:2:y:2014:i:6:p:440-452  

• Vătămănescu, E.M., Pînzaru, F., Andrei, A.G., & Alexandru, V.A. (2014). Going International Versus 

Going Global. The Case of the European Steel Pipe SMEs. Review of International Comparative 

Management, 15(3), 360-379. https://EconPapers.repec.org/RePEc:rom:rmcimn:v:15:y:2014:i:3:p:360-

379  

• Andrei A. (2012). Word of Mouse Approach for Word of Mouth Measurement. The USV Annals of 

Economics and Public Administration,12( 2): 87-93. 

https://EconPapers.repec.org/RePEc:scm:usvaep:v:12:y:2012:i:2(16):p:87-93  

• Iacob, A. & Andrei, A.G (2011). Human Capital and Organizational Performance. Managerial 

Challenges of the Contemporary Society, 2/2011, pp. 130-136. 

http://connection.ebscohost.com/c/articles/77410496/human-capital-organizational-performance  

• Andrei, A.G, Iacob, A., Iosub, D (2010). Motivations for Using Social Networking Sites: The Case of 

Romania. Revista Economică, 5(52):17-22. 

https://econpapers.repec.org/article/blgreveco/v_3a52.1_3ay_3a2010_3ai_3a5_3ap_3a1-259.htm 

• Talaba, M. & Andrei, A.G (2010). Facets of pharmacists’ recommendation on over-the-counter market 

in Romania. Studies and Scientific Researches - Economic Edition, 15(2010): 493 – 500. 

https://EconPapers.repec.org/RePEc:bac:fsecub:10-15-79  

• Andrei, A.G & Talaba M. (2010). Brand Leadership in the contemporary economy. Studies and 

Scientific Researches - Economic Edition, 15(2010): 294-304. 

https://EconPapers.repec.org/RePEc:bac:fsecub:10-15-50  

• Andrei, A.G. & Dumea, A. (2010). Economics of Long Tail a Challenge for Branding. The Annals of 

Stefan cel Mare University of Suceava. Fascicle of The Faculty of Economics and Public 

Administration, 10 (2010): 210-216. 

https://EconPapers.repec.org/RePEc:scm:ausvfe:v:10:y:2010:i:special:p:210-216  
 
f) Articole /studii publicate in extenso, în volumele conferințelor internaționale de specialitate 

• Mariciuc, D. F., & Andrei, A. G. (2022). User satisfaction with information chatbots in the banking. 

EUFIRE 2022, 258-272. (ISI Proceedings). 

• Andrei, A. G., Danilet, M., Zait, A., & Andrei, A. M. (2021). Organizational values and communication 

as levers of support and integration of the expertise of remote workers during the COVID-19 crisis. In 

Pandemic Challenges for European Finance, Business and Regulation EUFIRE 2021, 496-507. (ISI 

Proceedings). 

• Vatamanescu, E. M., Mitan, A., Dinca, V. M., Andrei, A. G., & Alexandru, V. A. (2021). SMEs 
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• Andrei, A. G. & Obreja, I. (2021). Learning Experience under the COVID-19 Crisis: The Case of 

Romanian Graduates. STRATEGICA, 737-747. (ISI Proceedings). 

• Vătămănescu, E. M., Andrei, A. G., & Zaiţ, A. (2020). Placing self-assessed health within the systems 

framework: a preliminary insight into social synergy and syntony. In Proceedings of the International 

Conference on Business Excellence (Vol. 14, No. 1, pp. 626-635) (ISI Proceedings). 

• Vătămănescu, E. M., Mitan, A., Dincă, V. M., & Andrei, A. G. (2020). Integrating intellectual capital 

and SMEs internationalization into a common conceptual framework. STRATEGICA. Preparing for 

Tomorrow, Today, 792-805. (ISI Proceedings). 

• Zaiţ, A., & Andrei, A. G. (2020). Innovating a city through citizen participation: Could 

interdisciplinary orientation play a role? In Central and Eastern European e|Dem and e|Gov Days 2020, 

313. 

• Andrei, A. G. Zaiţ, A., & Danileţ, M. (2021). Individual Responsibility in the Process of Information 

Handling. A Qualitative Inquiry. STRATEGICA, 584. 

• Andrei, A. G., & Zait, A. (2018). Responsible consumption and civic engagement as sustainability-

oriented behaviors. In Bratianu C.et al. (eds.) Strategica. Challenging the Status Quo in Management 

and Economics (pp.1094-1102). Bucharest: Tritonic. ISSN 2392-702X; ISBN 978-606-749-365-8 (ISI 

Proceedings). 

• Zait A., Andrei A.G., & Vatamanescu E-M. (2018). Researchers under Lens: Handling Knowledge from 
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